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Sentiment Analysis Defined

Sentiment analysis or opinion mining is a process to analyze textual data and interpret the sentiments
behind it. AI/ML and Natural Language Processing (NLP) help extract and classify guest's feelings,
judgments into
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This intelligent methodology processes a large volume of qualitative data to help travel businesses and
hoteliers understand
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Sentiment Analysis Benefits

Better customer Real-time guest Enhancement of
retention emotional insights hotel operations
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How Is Sentiment Analysis Done

The Al-based sentiment analysis tools perform more than scanning positive,
negative and neutral keywords. The process involves
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Sentiment Analysis Use Cases
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